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Charlotte @ Atlanta e Dallas

Gold Sponsorshlp Includes:

Product exclusivity in category

First right of refusal for 2009 Level | Sponsorship

Logo displayed on start/finish race banners

If desired, a mailing list of all participants will be made
available to presenting and Level | sponsors only

Inclusion on website online race registration forms

When possible, logo identification in all other forms of
advertising and cross promotion in ach of the 3 markets. This
includes, but is not limited to, radio, television, newspaper,
posters, flyers.

Logo displayed on all race brochures to be distributed to all
sporting goods stores, running stores, health clubs, local
events, etc. (@ minimum of 10,000 brochures printed and
distributed prior to each event in each market)

Logo displayed on all event advertisements
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Inclusion in pre-event and post-event editorial (at least two
issues of H20 Magazine)

Official recognition as a major sponsor in all event press
releases

Opportunity to display up to four banners on-site race days
Prominent logo inclusion on all 3 race t-shirts

Booth on-site at all 3 events and opportunity to offer samples
products (or services) at the races

Inclusion in the participant goody bags and/or race packets
(flyers, brochures, coupons, promotional items, samples,
etc.)

Exposure at event in the form of two 10-second public
service announcements

Four (4) complimentary applications for each race

Cost of Gold Sponsorship: $10,000

(includes sponsorship of all 3 races)
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Silver Sponsorshlp Includes:

Logo displayed on start/finish banners

Inclusion on website online race registration forms

When possible, logo identification in all other forms of
advertising and cross-promotion in each market. This
includes, but is not limited to, radio, television, newspaper,
posters, flyers.

Logo displayed on all race brochures to be distributed to all
sporting good stores, running stores, health clubs, local
events, etc. (@ minimum of 10,000 brochures printed and
distributed prior to each event in each market)

Logo displayed on all event advertisements
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Inclusion in either pre-event or post-event editorial (at least
one issue of H20 Magazine)

Opportunity to display one banner on-site on race days
Logo inclusion on all race t-shirts

Booth on-site at all 3 events and opportunity to offer sample
products (or services) at the races

Inclusion in the participant goody bags and/or race packets
(flyers, brochures, coupons, promotional items, samples,
etc.)

One (1) complimentary application for each race

Cost of Silver Sponsorship: $5,000

(includes sponsorship of all 3 races)



